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~7-8% Drop for 2005

The 00’s Have Been Unkind.
ird Since Peak Year of 1999
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Changing the Music Landscape
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43%
NPD Digital Music Study

Source:
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The Physical Music Profile
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BEHIND EVERY BUSINESS DECISION

From Physical to Digital

s

37 Million Fewer CD’s vs. ‘04
+ $13 Spend on Digital Downloads
+ $10 Spend on Subscriptions

...25-44 Year Segments Shifting Spending

ital Music Study December 2005

* See appendix for assumptions used to esfimate doliar vaiue

Source: NPD Di
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Aging of Gen X, and the Boomers

Projected to 2010
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* Demographic trends courtesy Claritas Corp.

US Pop Growth Trends
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How did you listen to music last week?
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18-25

College & Starting Out
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26-35

BEMIND EVERY BUSINESS DECIS!

Prime Time
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Fundamental Needs
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Digital Gift Cards
CD Burning Station

Digital DL station

Sample Online

Used

BEMIND EVERY BUSINESS DECISION




i g&ég

ok

Less Important

And Customers Are Happy

_.and how well do we deliver?
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Looking Promotion Geared to Drive Take Rate
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70% at the channel level

Likelihood Of Returning To Retailer, 2002 & 2005, Definitely/Likely Will Return
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20% of Music Buyers
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Scenario To Grow Physical Sales By 8%
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BUSINESS DECISION

Radio Remains the Primary Listening Method,
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Where do you listen to music before you buy?
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Consumers Learn About Music In The Traditional Ways,
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Demographic Skews

% African American
Estimated Median HHLD
Listen to Portable Music
Listen to Satellite Radio
Burn Digital Music to CD
Download For Free

% Female
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